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OLD VERSION:

The first paper, Roeber et al. (2015), builds on a stream of research associated with http://people.cs.pitt.edu/~chang/265/proj10/zim/imaginedcom.pdfAcquisti & Gross (2006), by applying conjoint analysis as a means of evaluating how much (or, more relevantly, how little) consumers appear to value their data when offered money for it.  

This paper, in common with its predecessors in the area, is entirely dedicated to producing "insights for private and public institutions" and identifying "implications that are relevant for organizations and policy makers" (p. 105).  The individuals whose data is being traded are recognised as an object of study;  but their interests are relevant only because of their impact on the interests of the corporations trading in the data, and implications and insights for consumers are not in focus.  The manipulative nature of the work is underlined by the authors' motivation, which is to "increase consumers' willingness to share their daa" (p.95).  There are potential benefits for consumers in "[data] minimization through anonymization” and in a recommendation to “increase the choices [buyers] offer consumers", but a throwaway comment at the end of the article ("more beneficial for organizations and consumers alike" – p.105) does very little to diminish the strong emphasis on the interests of data-acquirers.

NEW VERSION:

The first paper, Roeber et al. (2015), builds on a stream of research associated with http://people.cs.pitt.edu/~chang/265/proj10/zim/imaginedcom.pdfAcquisti & Gross (2006), by applying conjoint analysis "to investigate consumers’ data sharing sensitivities along six dimensions of context and across ten private and public sectors" (p.95).

Passages were identified that:

•
disclosed the Research Question (4)

•
identified the Research Perspective in the positive sense of an Objective (19)

•
identified the Research Perspective in the negative sense of a Constraint (4)

The keywords associated with Objectives in 16 cases related to data-using organisations (6 directly and 10 by proxies such as 'industries'), in 1 case to policy makers and in 2 cases to consumers.  Most of the 16 references to organisations included strong emphases, and the ideas were repeated and to some degree articulated.  The 2 mentions of consumers and the 1 of policy makers were in passing, with no preparation or elaboration.  The keyword associated with Constraints, on the other hand, was in all 4 cases consumers, and related to consumers' "concerns" and "anxiety".  

Reversing the analysis, searches on the keywords identified 13 relevant instances of 'organization', all of which were associated with the organisation's interests as the objective, and 26 relevant occurrences of 'consumer', 2 of which related to consumer's interests as an objective, and 24 to consumers' concerns as constraints on the achievements of organisations' goals.  Also indicative of a very strong commitment to the perspective of organisations is the frequency of occurrence of 'for' in conjunction with 'organisation' rather than with 'consumer' (6 cf. 1).

The authors' focus is on ways in which data-using organisations can increase consumers' "willingness to share personal data".  There are potential benefits for consumers in, for example, "[data] minimization through anonymization".  However, such comments appears as asides and in a throwaway sentence at the end of the paper:  "More choices for data sharing along the context dimensions would allow consumers to adopt their sharing better to their preferences and probably result in an overall increased sharing that is more beneficial for organizations and consumers alike" – p.105).  This does very little to diminish the very strong emphasis on the interests of data-acquirers.

The individuals whose data is being traded are recognised in this paper as an object of study;  but their interests are relevant only because of their impact on the interests of the corporations trading in the data, and implications and insights for consumers are not in focus.  It appears likely that this trait is derived from the genre within which the research was undertaken.

The paper is accordingly classified as:

•
single-perspective

•
system-sponsor perspective

•
human unit of study
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