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ORIGINAL VERSION

The Preface to the Special Issue (Spiekermann  et al. 2015a) notes that the Issue "is placed at the intersection of [the] seemingly opposing poles of privacy and personal data markets".  The Editors ask about "the legitimacy and ethicality of [relevant] business models".  They seek "attempt to provide insights into ... ways to manage and protect privacy within those markets".  In terms of the discussion in the previous section, the Issue Editors therefore appear to have at least sought, and perhaps even to have assembled, a group of papers that take into account the social as well as the economic dimension, and that seek to balance the perspectives of the buyers of personal data with the perspectives of the individuals to whom the data relates.

... if the Editors were to carry through with their declared intention of seeking balance between the perspectives of buyers and sellers, then it was essential that they either required [Gkatzelis et al. (2005)] to incorporate consideration of the interests of consumers, or drew attention in the Preface to the paper’s one-sidedness.
______________

REVISED VERSION

A Preface of course need not declare a research question.  These two statements of purpose do, however, indicate the frame within which the Editors expected authors to work, or perceived them to have worked:

•
"to provide insight into the complexities of personal data markets and ways to manage and protect privacy within those markets" (p. )

•
"This special issue is placed at the intersection of these seemingly opposing poles of privacy and personal data markets" (p. )

Although the statements of purpose are generic, in the sense that they make no mention of the stakeholders, the Issue Editors appear to have at least sought, and perhaps even to have assembled, a group of papers that take into account the social as well as the economic dimension, and that seek to balance the perspectives of the buyers of personal data with the perspectives of the individuals to whom the data relates.

There is, however, a strange juxtaposition:  "seemingly opposing poles of privacy and personal data markets" (p. ).  Personal data markets comprise two or more stakeholder groups:  buyers and sellers.  Throughout the Issue, the implicit assumption is made that sellers are individuals and buyers are corporations.  Privacy is an important interest of sellers.  It would appear more appropriate for a term such as 'opposing poles' to be applied to a pair of stakeholders, or a pair of interests, but not to an interest of one of the stakeholders in the market, on one hand, and to the market as a whole on the other.

To the extent that stakeholder objectives can be discerned in passages in the Preface, the focus is on the interests of "business" and "companies".   On the other hand, to the extent that stakeholders are perceived as constraints on the achievement of objectives, all 6 passages are concerned with how the interests of individuals impinge upon corporations' interests.

If the Issue is adopting a dual-perspective approach, a degree of balance would be visible.  The relevant passages suggest that the framing of the Special Issue may be that corporations dominate the definition of objectives whereas individuals' interests may be discussed as constraints.

Needed somewhere?

If the Editors were to carry through with their declared intention of seeking balance between the perspectives of buyers and sellers, then it was essential that they either required [Gkatzelis et al. (2005)] to incorporate consideration of the interests of consumers, or drew attention in the Preface to the paper’s one-sidedness.
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