Call For Papers

CfP Special Issue on "Personal Data Markets"

[RQ]  This special issue seeks to contribute to the theoretical understanding and empirical investigation of personal data markets 

_________

[RP-O]  "Personal data is the new oil ..." [i.e. an asset, for exploitation by corporations]
[RP-O]  Personal data is a new asset class [for which stakeholder(s)?  [By inference, both 'buyer' corporations and 'seller' individuals]
[RP-O]  firms collect and use personal information to enhance consumer experience as well as for their own profit. 

[RP-O]  [firms] grow equity mainly by using individuals' information
[RP-O]  [firms] sell access to personal and household information
[RP-O]  companies ... understand insurance risks, credit worthiness, employability, and so forth
[RP-O]  ever-new opportunities [for corporations] to tap the data resource, accompanied by novel business models trying to exploit and monetize its wealth.

[RP-O]  markets where personal data is openly traded between data subjects and data holders ... as solutions to the privacy debate [for which stakeholder(s)?  By inference, both 'buyer' corporations and 'seller' individuals]
[RP-O]  assigning individuals ownership rights over their data ... as solutions to the privacy debate [for which stakeholder(s)?  By inference, both 'buyer' corporations and 'seller' individuals]
Keywords:

•
dual-perspective (3 passages, although by inference rather than expressly)

•
corporations, firms, companies (central to all 9 passages, sole focus in 6)

•
individuals, data subjects (in 3 passages, but only by inference, not expressly)

___________

[RP-C]  legal feasibility of such markets for personal data [a consumer-side factor]

[RP-C]  economics of such markets for personal data [dual-perspective / buyer/seller]

[RP-C]  behavioral feasibility of such markets for personal data [a consumer-side factor]

[RP-C]  efficiency of such markets for personal data [dual-perspective / buyer/seller]

[RP-C]  ethicality of such markets for personal data [a consumer-side factor]
[RP-C]  How do we properly price personal data? [By inference, for both 'buyer' corporations and 'seller' individuals]

[RP-C]  Can individuals whose data is traded and used become active participants in this market and demand fair price for their data? 

[RP-C]  What technologies can help [individuals whose data is traded] to manage their personal data and enable them to actively participate in trading this asset class if they want to, while protecting their privacy if they need to? 

[RP-C]  Would [individuals whose data is traded] actually want to [trade their data] at all?  

[RP-C]  ways to resolve potential clashes inherent in these markets [consumer as impediment]
Keywords:

•
individuals whose data is traded, consumer (central to all 10 passages, and the sole focus in 6 of them)

•
corporations (4 passages, but in all cases only by inference, as participants in markets)

The Call for Papers sought "theoretical understanding and empirical investigation of personal data markets".  Markets inherently involve buyers and sellers, and hence the Call was notionally dual-perspective in nature.

The text analysis tells a different story, however.  Corporations' objectives are express in 6/9 passages and inferred in 3/9, whereas individuals' objectives are express in 0/9 and inferred in only 3/9.  As the stakeholders associated with constraints on achieving objectives, consumers are express in 6/10 and inferred in 4/10, whereas corporations are express in 0/10 and inferred in only 4/10.  

The researcher perspective is predominantly concerned with the interests of corporation/buyers, and only secondarily concerned with the interests of individuals whose data is traded.  The mentions of the interests of individuals ("privacy", "debate over ... ethicality", the possible desire of individuals not to trade their data at all) are heavily outweighed by the attention paid to corporate interests.  The list of "topics of interest" includes no invitation to submit in relation to:

•
analyses of human needs and of human rights

•
the legality of data acquisition and use in existing personal data markets

•
the existence and nature of secondary markets in which individuals' data is traded between corporations without the individuals themselves being participants

•
data protection regulatory features to better protect consumer interests

•
power relationships between corporations and individuals

The focus on consumers' interests arises because they represent impediments to achieving corporations' objectives.
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