Call For Papers

CfP Special Issue on "Personal Data Markets"

ORIGINAL VERSION

The journal's focus is 'Electronic Markets';  and the Call for Papers related to 'Personal Data Markets', and the Call was very broad in its scope (EM 2013).  The Call mentioned 25 specific topics ...

... aspirations ... were evident in the Preface ...
The declared scope of the EM journal is sufficiently broad to encompass all of the approaches discussed above.  The Call for Papers for the Special Issue was also very comprehensive. 
______________

REVISED VERSION

The Call for Papers sought "theoretical understanding and empirical investigation of personal data markets".  Markets inherently involve buyers and sellers, and hence the Call was notionally dual-perspective in nature.

The content analysis of the Call tells a different story, however.  Corporations' objectives are express in 6/9 passages and inferred in 3/9, whereas individuals' objectives are express in 0/9 and inferred in only 3/9.  As the stakeholders associated with constraints on achieving objectives, consumers are express in 6/10 and inferred in 4/10, whereas corporations are express in 0/10 and inferred in only 4/10.  

The researcher perspective is predominantly concerned with the interests of corporation/buyers, and only secondarily concerned with the interests of individuals whose data is traded.  The mentions of the interests of individuals ("privacy", "debate over ... ethicality", the possible desire of individuals not to trade their data at all) are heavily outweighed by the attention paid to corporate interests.  The list of "topics of interest" includes no invitation to submit in relation to such person-oriented topics as:

•
analyses of human needs and of human rights

•
the legality of data acquisition and use in existing personal data markets

•
the existence and nature of secondary markets in which individuals' data is traded between corporations without the individuals themselves being participants

•
data protection regulatory features to better protect consumer interests

•
power relationships between corporations and individuals

The focus on consumers' interests arises because they represent impediments to achieving corporations' objectives.
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